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GLOBAL COMMUNICATIONS  OBJECTIVES 



GLOBAL STATISTICS 



PROTECTION ADVOCACY 

• Communication as an additional tool 
to advocate for enhanced 
protection  
 
 

• Importance of issue-based reports 
 
 

• Communications as a protection 
advocacy tool 
• “#IBELONG# campaign  
• Protection at sea  



INCLUSIVE COMMUNICATIONS 

• Communications reflect 
the reality of UNHCR’s 
work 
 
 

• Telling the human stories 
and recognizing the 
talent of refugees and 
persons of concern 
 
 

• Recognition of partners 
and contributions from 
donors and host 
countries 
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STRENGTHENING PUBLIC INFORMATION AND COMMUNICATIONS CAPACITY 

• Public information officers in major field 
operations  

• Enhanced reporting, briefing notes and 
outreach tools  
 

• Communications templates  
• Communications training 
• Etc.  



CONSOLIDATING UNHCR’s 
    INTERNATIONAL DIGITAL PRESENCE  

• Currently: more than 70 distinct country and 
regional websites  
 

• Reconfigured and redesigned unhcr.org in 2016 
integrated with tracks.unhcr.org  

http://www.unhcr.org/cgi-bin/texis/vtx/home
http://tracks.unhcr.org/2015/06/reasons-for-moving/
http://tracks.unhcr.org/2015/06/reasons-for-moving/


BUILDING ENGAGEMENT  

Strong presence on social media and other 
channels 
• Facebook 
• Twitter  
• Youtube  



STRENGTHENING UNHCR BRAND 

• Based on previous work to strengthen the 
UNHCR brand 
 
 

• Research shows our brand position can 
positively be improved 
 
 

• Building the brand raises awareness, 
engagement and ultimately support 
 
 

• Global Brand Took kit to help UNHCR staff with 
verbal and visual consistency of the 
organisation will be an output of the brand 
strengthening work 



2014 Trends – Coverage Peaks 
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8th – 10th December 
– High 
Commissioners 
dialogue: 
‘Resettlement 
Conference’ and 
‘Protection at Sea’. 

29th 
August – 3 
million 
Syrian 
Refugees 

15th January - 
Kuwait 
fundraising 
conference  

21st – 23rd 
September– 
Syrian refugees 
fleeing to Turkey 

20th June – 
World 
Refugee Day 
& Global 
Trends 

3rd April – 1 
millions 
refugees in 
Lebanon 

MONITORING AND ANALYSIS  



Thank you! 
Namibia/DYSWIS/Osire camp workshop participants practing the photography skills learned during UNHCR workshops.  

Isabel vondlia/UNHCR/B. Bannon/October 2007  


